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https://www.choice-studio.com/DELVIS

Delvis + Delvis Unlimited

 Born from the dream of a dynamic Italian entrepreneur, Delvis creates 
a bridge between the tradition of the best Made In Italy, with the 
capabilities and potential of China. The result is a narrative made of 
shapes, materials, colors that speak a language without boundaries, 
through creations of high manufacturing and cultural value. Created by 
Choice Studio, the new image presents the Delvis Unlimited collection 
with a graphic style and visual styling that express the idea behind this 
reality: Mind In Italy, or the encounter between the Italian lifestyle 
and the international public, through products that even before being 
made with care, are thought of with intelligence and passion.
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Gervasoni 1882

 Since 1882 it has been describing an informal, yet elegant and 
contemporary way of living at home. The continuous search for creative 
potential given by exclusive combinations of industrial materials, 
natural materials and artisan techniques, combined with the passion of 
over 130 years of activity, has given life to a style recognizable all 
over the world. Created by Choice Studio, the new image, brand identity 
and new logotype reflects a graphic style and visual styling that 
express the idea behind this reality through products that even before 
being made with care that are thought of with intelligence and passion.

https://www.choice-studio.com/GERVASONI_1882



3/19



4/19



5/19



6/19



7/19



8/19



9/19



10/19



11/19



12/19



13/19



14/19



15/19



16/19



17/19



18/19



19/19



1/15



https://www.choice-studio.com/GERVASONI_OUTDOOR 2/15

Gervasoni Outdoor

 Gervasoni’s strong point is the meticulous attention to detail and 
the use of materials worked with great skill. Gervasoni uses materials 
with different backgrounds, natural, contemporary, exotic, technical, 
treating them in full respect of their intrinsic qualities and with the 
aim of enhancing them. Alongside with the Gervasoni 1882 rebranding, 
Choice Studio has developed the same graphic style and visual styling 
that express the idea behind this reality through products that even 
before being made with care.
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Coming Soon

 Black and white images, shot and sometimes stolen with a Samsung V2, 
in a Milan made almost surreal by the pandemic, metaphysical in its 
slowness and silences. Each of these photographs by Andrea Garuti is 
a short story without words. Milan has stopped, it is almost suspended 
in a dimension dreamlike, a calm after the storm that is at the same 
time a prelude to a future without certainties of the past. 
Choice Studio wrote the contents, created the visual identity, the 
exhibition, the catalogue and all the communications behind this 
project including naming e curation.

2/14https://www.choice-studio.com/COMING_SOON
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Frag New Branding

 Founded in 1921, Frag is an Italian manufacturer of seating and 
furniture with leather and leather upholstery. His traditional heritage 
of craftsmanship and knowledge, typical of the best made in Italy, 
has over time met the creativity of numerous international designers, 
creating collections that interpret memory with sensitivity and 
contemporary taste. Choice Studio, in collaboration with the design 
and brand management firm R+W, oversaw the entire brand image of this 
historic company: from catalogs, to the website, to invitations to 
world-class events such as the Salone del Mobile Milan and Shanghai.

2/20https://www.choice-studio.com/FRAG_IDENTITY_2022
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Cala di Volpe Book

 The Cala di Volpe Hotel is the quintessence of the Costa Smeralda 
itself, an icon of hospitality and elegance that has made this corner 
of Sardinia famous all over the world. Created in 1962 by Prince 
Karim Aga Khan, it has always been the natural theater of memorable 
experiences. Choice Studio teamed up with italian photographer 
Andrea Garuti to develop a 300 pages book presented in an unique 
box set includnig gift cards and a 7 inch record of a bespoke 
soundtrack.

https://www.choice-studio.com/CALA_DI_VOLPE 2/15
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Italian Design Factories

 Interni came out with the second volume of the Italian Design 
Factories that collects and describes the leading companies in Italian 
design: product factories, emotions and culture, workshops in which 
ideas take shape, contributing to enriching the world in which we live. 
The volume is intended for the main design showrooms in Milan, London, 
New York, Miami, as well as being attached to the December 2021 issue 
of Interni. The first part of the book is introduced by the images 
of Gianluca Vassallo, visual artist who transforms the activities of 
corporate communication into moments of empathic relationship and 
investigation of meanings.

https://www.choice-studio.com/INTERNI_DESIGN_FAC_21 2/15
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Veer_T

 Veer_t is an Italian company founded in 1961 that produces paintings 
both for outdoor and indoor and it is specialized in the design of 
interiors. Along with internal brand management we have created the 
new corporate image to tell the story of the brand, its mission, its 
production cycle and its services, express its design culture through 
the choice of extreme architectural images in their rationality, made 
even more absolute and exciting by combining colors, forms and black 
and white photo concept.

2/11https://www.choice-studio.com/VEER_T
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Consorzio Costa Smeralda

 Costa Smeralda is a coastal area and tourist destination in northern 
Sardinia, with white sand beaches, golf clubs, private jet and exclusive 
hotels. Today Smeralda Holding, an Italian company controlled by the 
Qatar Investment Authority sovereign wealth fund and owner of real 
estate assets and land on the sea. The new image is sparingly applied 
to several tems, like book, bags, website and collaterals. A similarly 
simple bespoke typeface, inspired by the stone craved welcome written, 
adds to the casual, laid-back air of the identity.

2/21https://www.choice-studio.com/COSTA_SMERALDA
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San Teodoro Estate

 A pearl in the Mediterranean. The town of San Teodoro enjoys great 
prestige among the main tourist resorts of Sardinia because it knows 
how to offer suggestive natural environments but also first-rate 
tourist services and accommodation facilities. Choice Studio with White 
Box Studio, a San Teodoro practice working in the field of photos and 
movies, joined forces to create the new image for the tourism bureau.
The renewed visual identity starts from logotype, to the artistic 
direction. The new imagery through which the dizzying landscapes photos, 
the website and a digital image complete the whole project.

https://www.choice-studio.com/SANTEODORO_ESTATE 2/14
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L’Estate di Anna

 L’Estate di Anna is the web TV series commissioned by the Municipality 
of San Teodoro and with the support of the Sardinia Film Commission 
for the tourist promotion of the Gallura area. The series tells the 
sentimental education of two teenagers while waiting for the summer.
The fiction is divided into 7 episodes under the direction of Gianluca 
Vassallo. Choice Studio created the visual identity as long as the 
graphics and title sequences.
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https://www.choice-studio.com/SIX_PORTA_NUOVA

Six Porta Nuova

 Six leaves the historic location in Via Scaldasole and moves to Via 
Mike Bongiorno 13 in the Porta Nuova district, the one that more than 
any other represents the new face of Milan. The creative space, where 
design, architecture, food, beverage & music come together, changes 
address and look while maintaining the same vocation of creativity hub.
As partner agency of all the Six projects we curated the art direction, 
the new brand image and the interior concept with Francesco Rota 
Architects.

2/15



3/15



4/15



5/15



6/15



7/15



8/15



9/15



10/15



11/15



12/15



13/15



14/15



15/15



1/11



https://www.choice-studio.com/BACIO_NY 2/11

Bacio New York

 Bacio is a Brooklyn-based boutique clothing brand founded in 2005 by 
Ryo Liu and Peter Hsia. The brand knows that personal style doesn’t fit 
a single box, that’s why it offers timeless, playful, and endlessly chic 
pieces for young women. The mission is to help you find everything you 
need for your everyday life, from suiting and office essentials to date 
night and more. Choice designed the brand renewal that evokes the unique, 
young and everyday living identity. Iconic yet personal and idiosyncra-
tic visuals that speak trought photography art direction, colors, 
logotype and typesetting, with a bimonthly mag among other items.
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